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Functionalism in translator training

A functional typology of translations
As we have seen, different communicative functions may require different translation strategies. If the purpose of the translation is to keep the function of the text
invariant, function markers often have to be adapted to target-culture standards.
On the other hand, source-culture function markers that are exactly reproduced in
the target text might induce the target receivers to assign a different function to the
target text. Where the source text is appellative, the target text may inform about
an appeal; where the source text refers to something that is familiar to its readers,
the target text may refer to something unfamiliar; where the source text establishes
contact in a conventional way, the target text may strike the receiver as strange.
Example: Some tourist information on Munich specialities begins with a quoted
proverb: "Liebe geht durch den Magen" (literally, "Love passes through the
stomach"). By definition, such a proverb reproduces a widely known experience.
The sentence thus has no informative value for German readers; it is a conventional introductory peg. In the French translation, the phatic function is turned
into an informative one: "Lamour passe par l'estomac', affirme un proverbe
allemand..." (literally, "Love passes through the stomach', states a German
proverb"). In the Spanish and Portuguese versions, a literal translation of the
German proverb is classified as "a well-known saying". This will strike Spanish
and Portuguese readers as rather odd because they have never heard this saying
before. The translations thus lack intratextual coherence for these receivers.
Functionalism does not mean that the waters of Maine should generally be replaced
by those of a Norwegian fjord nor that cow's eyes should become deer's eyes or
whatever the target culture's favourite animal is. Functionality simply means that
translators should be aware of these aspects and consider them in their decisions.
The function of a translation can be analysed from a double perspective, focussing (a) on the relationship between the target text and its audience (which
can be defined in the same terms as the one holding between any original text
and its readers) and (b) on the relationship between the target text and the
corresponding source text. On the one hand, a translation is a text that is intended to function for the target receivers and, as such, may be intended for any
communicative function. On the other, a translation is a kind of target-culture
representation or substitute for a source-culture text. As such, it may carry out
quite different functions with regard to the source.
A number of translation scholars have tried to systematize these considerations
by establishing a typology of translations. Here, I will only mention three approaches, all of which have a clear functional orientation.

Covert and overt translations (House [1977)1981, 1997)
Juliane House ([1977)1981 :188ff) distinguishes between covert translations, in
which the source-text function is kept intact or invariant so that it aspires to
the status of an original in the target culture, and overt or marked translations,

