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Survey among 500 MBA students in 20 business schools on
NORWEGIAN SCHOOL OF ECONOMICS considering entrepreneurship after their career




NHH

Understandin
S FE

processes related PRESENT-DAY

to innovation and CHALLENGES

entrepreneurship

PURSUE A CAREER

INTERACTING

+

NORWEGIAN SCHOOL OF ECONOMICS




NHH

EAE3

©

THEORY & PRACTICE

PROGRAM DETAILS

« Understanding the dynamics of innovation and

entrepreneurship in new and established businesses

 Identification, conceptualization and implementation ACTION

of new business opportunities.

« Managing and scaling up of these new business
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opportunities.

GROWTH & SCALING
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. NBD 404: R&D and
NBD 406: Strategic

Intellectual Property (not
offered fall 2021)

Entrepreneurship

MBM 432:Commercialization

FIE 457: Entrepreneurial 1

Finance

of innovation
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. . NBD 407: Business Model
NBD 405: NBD in Practice

Innovation in the digital era

NBD 409: Value Creation | NBD 412: Platform-based

by Design - Business Models

- NBD 413: Technology

MBM428 Product Adoption and Consumer

Development and Psychology

Design

* Subject to change



Link to the major
profiles




CAREER PROSPECTS

E Private Sector
E Involved with a startup

H Academia
E Public Sector




Contact me!
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